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eq[; 'kCn % bZ&dkelZ] NRrhlx<+A 

                    E-commerce,Chhattisgarh. 

izLrkouk  

 bZ&dkelZ D;k gSA bZ&dkelZ dk eryc gksrk gSA bysDVªkfud 

dkelZA baVjusV dk mi;ksx djds O;olk; djuk bZ&dkelZ dgykrk gSA 

(Simon, Geroge & Soju 2011) okf.kT; ds bysDVªkfud laLdj.k dks bZ&dkelZ 

ds :i esa ekuk tkrk gSA (Kumar 2012) dk dguk gS fd bZ&dkelZ dk 

eryc dsoy baVjusV vkSj dEI;wVj usVodZ ij eky vkSj lsokvksa dh [kjhnh 

vksj fcdzh ugh cfYd fodkl] foi.ku] fcdzh] forj.k lsok vkSj Hkqxrku dh iwjh 

vkWuykbu izfdz;k bZ&dkelZ ds varxZr vkrs gSA  

NRrhlx<+ %& 

 1 uoacj 2000 dks NRrhlx<+ jkT; dk xBu fd;k x;k FkkA ;g 

e/; Hkkjr esa fLFkr gSA vkSj bleas ou [kfut lalk/ku gSA blesa dbZ LFkkuh; 

tutkfr;k gSA ftudh viuh vuwwBh laLd`fr gSA NRrhlx<+ Hkkjr esa lcls 

rsth ls fodkl”khy jkT;ksa ls ,d gSA 2011 dh tux.kuk 255]40]196 FkhA 

ftuesa 12]827]915 iq:’k vkSj 12]712]281 efgyk FksA jkT; dh lk{kjrk nj 

70.28% FkhA ftlesa ls iq:’k lk{kjrk 80.27% Fkh efgyk 60.24% FkhA 

v/;;u dk mn~ns”;  

1- NRrhlx<+ esa bZ&dkelZ dh orZeku fLFkfr dks le>ukA 

2- baVjusV vkSj oYMZ okbM csc us fdl izdkj NRrhlx<+ ds yksxks dh thou 

“kSyh dks izHkkfor fd;k gSA  

lkfgR;koyksdu  

 (Mitra Abhijit 2013) us lq>ko fn;k gS fd bZ&dkelZ us vHkh rd 

,d vkSj Øakfr yk nh gSA tks O;olk;ksa esa mRiknksa vkSj lsokvksa dks [kjhnus 

vkSj cspus ds rjhdks dks cny jgh gSA ubZ i/nfr;ka fodflr gqbZ gSA 

O;olkf;d laca/k cukus eas HkkSxksfyd nwfj;k dh Hkwfedk de gks tkrh gSA 

baVjusV dh rsth ls foLrkj ds lkFk bZ&dkelZ 21 oh lnh esa cgqr egRoiw.kZ 

Hkwfedk fuHkkus ds fy, rS;kj gSA tks u, volj [kqys esa Qsd fn;s tk;sxs os 

cMs fuxeksa vkSj NksVh daifu;ksa nksuks ds fy, lqyHk gksaxsA ljdkj dh Hkwfedk 

bZ&dkelZ ds fy, dkuwuh <kapk iznku djuk rkfd ?kjsyw vkSj varjk’Vªh; 

O;kikj dks vius f{kfrt dk foLrkj djus dh vuqefr nh tk;sA ysfdu futrk 

ckSf/d laink] /kks[kk/kMh dh jksdFkke miHkksDrk laj{k.k vkfn tSls cqfu;knh 

vf/kdkjksa dk /;ku j[kk tkrk gSA  

 

Lkkjka'k 

Hkkjr ,d fodkl”khy ns”k gSA Hkkjr esa bZ&dkelZ cktkj mNky esa 

gSA vkSj NRrhlx<+ dh ckr dh tk;s rks NRrhlx<+ rsth ls fodflr gksus 

okyk izns”k gSA bl v/;;u dk eq[; mn~ns”; gSA NRrhlx<+ esa bZ&dkelZ 

dh fLFkfr rFkk baVjusV dh fLFkfr ds ckjs esa ppkZ djukA bl v/;;u ls 

irk pyrk gS fd yksx bZ&dkelZ dks viuk jgs gS] rFkk bZ&dkelZ us 

NRrhlx<+ ds yksxks dh thou”kSyh dks Hkh izHkkfor dj jgk gSA  

           India is a developing country. the e- commerce market is an boom 
and talking about Chhattisgarh,Chhattisgarh is a rapidly developing 
state.The main objective of this study is to discuss about the status of e-
commerce and internet in Chhattisgarh. The Study shows that people are 
adopting e-commerce ande-commerce is also affecting, The life style of 
the people of Chhattisgarh. 
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(Chanana Nisha and Goele Sangeeta 2012) dk 

izLrko gS fd bZ&dkelZ ds Hkfo’; dh Hkfo’;ok.kh djuk 

eqf”dy gSA Hkfo’; esa c<us okys fofHkUu [k.M gSA ;k=k 

vkSj i;ZVu bysDVªkfud midj.k] gkMZos;j mRikn vkSj 

ifj/kku aA dqN vko”;d dkjd Hkh gSA tks Hkkjr esa 

bZ&dkelZ m|ksxks dks rsth ls egRoiw.kZ ;ksxnku nsxh 

vFkkZr izfrLFkkiu xkjaVh] ,e dkelZ lsok,a] LFkku 

vk/kkfjr lsok,a] dbZ Hkqxrku fodYi] vkWuykbu ysunsu 

Rofjr lsokA mRikn dh xq.koRrk iksVZy ij fn[kk;k 

tkuk pkfg,A lefiZr   xzkgd lsok dsUnz gksuk pkfg,A 

 (Jiredilok et al. 2014) us dgk fd bZ&dkelZ 

bl izkS|ksfxd ;qx esa vkWuykbu O;kikj djus dk ,d 

rjhdk gSA lwpuk dh [kkst] lwpukvksa dks vknku iznku 

[kjhn vkSj fcdzh ls lacaf/kr ysu nsu vkSj miHkksDrk 

laca/kksa dk j[kj[kko bysDVªkfud :i ls laHko gSA  

“kks/k iz”u  

1. NRrhlx<+ fuoklh baVjusV dk fdl izdkj mi;ksx 

djrs gSA 

2. bZ&dkelZ us fdl izdkj thou “kSyh dks izHkkfor 

fd;k gSA  

Hkkjr esa bZ&dkelZ dh fLFkfr  

 Hkkjr esa baVjusV mi;ksx djus okyksa dh la[;k 

tqykbZ 2019 esa 475 fey;u gks x;h gSA tks Hkkjr dh 

dqy tula[;k dk 40% fgLlk gSA ;g la[;k 2019 ds 

var rd c<+dj 627 fefy;u gks tk;sxkA 

 Hkkjr esa bZ&dkelZ dk cktkj 2009 esa 3-9 $ 
fcfy;u FkkA India goes Digital fjiksVZ ds vuqlkj 

Hkkjrh; bZ&dkelZ dk ekdsZV o’kZ 2011 esa 6-3 $ fcfy;u 

FkkA o’kZ 2013 esa 12-6 fcfy;u Fkk 2014 esa 35 $ 

fcfy;u FkkA rFkk ;g  51 % Hkh òf/n ds lkFk 2020 

esa 120 $ fcfy;u rd igqap tkus dh laHkkouk gSA 

(wwwibf.org) 

Hkkjr esa bZ&dkelZ dk cktkj 

fcfy;u Mkyj esa  

              

o’kZ  

NRrhlx<+ esa bZ&dkelZ dh fLFkfr  

 NRrhlx<+ esa bZdkelZ dh fLFkfr vHkh vPNh 

gSA ;g Hkkjr dk rsth ls c<+rk gqvk izs”kj gSA rFkk 

baVjusV mi;ksx dh ckr dh tk;s MªkbZ ds vkadMksa ds 

vuqlkj baVjusV ;wtj dh la[;k ¼e/;izns”k $ 

NRrhlx<+½ fnlEcj 2017 esa 23-18 fefy;u gks x;h gSA 

lks”ky usVodZ lkbV dh ckr dh tk;s rks 2018 esa 

NRrhlx<+ 2-8 fefy;u ls 3 fefy;u Qsl cqd ;wtj 

gSA 6-6 yk[k baLVkxzke ;wtj gSA 

(Blue.BAWYAN.ocom)  

“kks/k dk rjhdk  

 orZeku “kks/k ds fy, leadksa dk ladyu 

izkFkfed o f}rh; L=ksr ls fy;k x;k gSA izkFkfed 

leadksa dks ,df=r djus ds fy, NRrhlx<+ jkT; ds 

jk;iqj] fcykliqj rFkk nqxZ ftys ds yksxks ls iz”ukoyh 

dk iz;ksx djds bZ&dkelZ ds izHkko ds ckjs esa jk; yh 

xbZ gSA ;g “kks/k 225 yksxks ij fd;k x;k gSA f}rh; 

leadks ds fy, lekpkj i=] tuZy] baVjusV dk iz;ksx 

fd;k x;k gSA  

“kks/k dh lhek,a  

 ;g “kks/k 225 yksxks ij fd;k x;k gSA tks 

NRrhlx<+ dh tula[;k dk 0.00008 izfr”kr gSA tks 

cgqr de izfr”kr gSA vr% ;g iw.kZ lR; ugha dgk tk 

ldrk gSA 

fo”ys’k.k vkSj ifj.kke  

 izkFkfed losZ{k.k ls irk pyrk gS fd 

NRrhlx<+ esa LekVZ eksckby Qksu baVjusV dk mi;ksx 

c<+ jgk gSA 225 mRrjnkrkvksa esa ls 70 izfr”kr ls 

vf/kd mRrjnkrk fofHkUu izdkj dh baVjusV vk/kkfjr 
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lqfo/kkvksa dk mi;ksx djrs ik;s x;s A ftuesa bZ&cSafdx 

bZ& ,tqds”ku ;krk;kr lqfo/kk,a lapkj bZ&dkelZ] 

bZ&df̀’k bR;kfn “kkfey FkhA 

 90 izfr”kr ls vf/kd mRrjnkrkvksa us ekuk fd 

bZ&dkelZ dh otg ls mudh O;kikfjd dq”kyrk esa 

izHkkoh :i ls c<ksrjh gqbZ gSA bZ&dkelZ dh otg ls 

mUgsa oLrq,a vkSj lsok,a vklkuh ls izkIr gks jgh gSA 

bZ&dkelZ dh otg ls os oSf”od Lrj ij oLrq,a ,oa 

lsok,a izkIr dj jgs gSA  

 50 izfr”kr ls vf/kd mRrjnkrkvksa us ekuk fd 

mRikn dh fMyojh esa T;knk le; yxuk bZ&dkelZ dh 

leL;k gSA rFkk 35 izfr”kr mRrjnkrkvksa us udyh 

mRikn izkIr gksus dh leL;k dk lkeuk fd;kA  

fu’d’kZ 

 “kks/k ls ;g ifj.kke fudyrk gS fd NRrhlx<+ 

ds yksx bZ&dkelZ dks viuk jgs gS rFkk [kjhnkjh dj 

jgs gSA fdUrq mUgsa udyh mRikn rFkk le; ij fMyojh 

u gksus dh leL;k dk lkeuk djuk iM+ jg gSA vr% 

dEifu;ksa dks viuh forj.k iz.kkyh ij dk;Z djuk 

pkfg,A rFkk le; ij mRikn dks miHkksDrkvksa ds ?kj 

igqapkuk pkfg,A udyh mRikn dh leL;k dks nwj djuk 

pkfg,A  
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